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How Dining Differs
Across Generations

)

State of Dining

Outin the U.S.

Dine Out Frequency
GenZ more likely to eat out daily.

Review Writing

e GenZ most likely to write a review only if
a good experience (46%), Millennial
most likely to write a review regardless
of experience (23%).

 Multicultural more likely to write reviews,
regardless of good/bad experience (41%
will write a if good experience, only 19%
will never write a review).

DAILY: WEEKLY.

16% GenZ 38% GenZ
7% GenX 40% Millenial
9% Millennial 34% GenX
3% Boomer 28% Boomer
Needstates

GenZ / Millennial skew higher on social influence / reputation & ownership / values needstates.

e Social Influence & Reputation:
Opinions, behaviors, and status
within social networks or
communities.

28% GenZ 31% Millenial

21% GenX 8% Boomer

Ownership & Values:

Unique qualities such as being
Female Owned Business or POC
Owned factor into these nets.

22% GenZz 20% Millenial
16% GenX 12% Boomer

Dining Goals
Objectives and intentions
related to one’s eating habits.

Cultural
Exploration

Culinary
Exploration

Convenience

Comfort &
Relaxation

themselves a

Food Attitudes

Referring to respondents’ beliefs,
feelings, and behaviors toward food

51%

show love
69% and care S1%
consider through cooking express
themselves with
food

foodie
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